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Julia Delisi

CONTENT STRATEGIST



My name is Julia.

Six years of experience
I have worked as a copywriter and content
strategist in several different industries including
tech, fashion, real estate, and food/beverage. I
pride myself on being a versatile writer that adapts
to the environment and voice of a company easily. 

My goal is to provide the highest
quality of work possible 
I'm obsessed with finding innovative new ways to
create amazing content that's both useful and
effective. I strive to create measurable results
through game-changing content. 
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My writing skills

Blog and article writing
Covering interesting, trending topics that
boost engagement and generate leads.
Also includes white pages, case studies
and more.  

Technical writing
In-depth written descriptions and
instructions on technical matters.

Web content & Copywriting
Landing pages, email newsletters and
SEO content. This is the nuts-and-bolts
type of content writing that is the
foundation of a brand. 
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Social media copy
Creating relevant, in touch, platform-
specific posts that promote engagement
and increase brand awareness. 



Attention to detail
Strong vocabulary
Open to feedback

Organized
Reliable team player

QUALITIES I 'M PROUD TO HAVE
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My popular projects
Earliest to current year
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Designed and wrote
newsletters and
brochures for several
properties around the
city. I worked with two
agents in developing a
marketing strategy and
materials, not only for
properties but for their
services as well. 

Conlon/
Compass
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Real Estate 
Content 

Click here to see full project

https://www.juliadelisi.com/_files/ugd/87e38a_b1d6cde8fdb8472d8d84d95b2d25eb5b.pdf


Designed and wrote case
studies that identified the
value View Labs
technology added to
customers.  

View Labs
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Case Studies
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Social media posts
and ads

Trattoria Gianni did not have a social media strategy in
place, and they did not utilize instagram to advertise the
business. Since taking over the social media accounts in
2020, I grew the follower count substantially, from 0 to
nearly 1600. I frequently organize influencer partnerships
and events that promote the business, and create ads
and engage with followers. Click screen to view.

Trattoria Gianni

https://instagram.com/trattoriagianni?igshid=YmMyMTA2M2Y%3D
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Social media posts
and ads

For View Labs, I am responsible for the creation of a
template for social media posts, as well as the content for
instagram, linkedin, tiktok and twitter. I modify the
content and design according to user engagement
analytics. Since beginning my role, we've noted an
increase in follower count, engagement and demo
requests. Click screen to view. 

View Labs

https://instagram.com/_viewlabs?igshid=YmMyMTA2M2Y%3D


The View Labs' blog covers trending topics within the
tech industry, new advancements within the View Labs
technology, interviews with team members and guides on
how to use View Labs tools to enhance your business.
The ideation, writing and editing was completely led by
me. Click screen to view. 

View Labs
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Blog posts

https://www.viewlabs.com/blog/categories/blog


The View Labs' newsletter is designed to make
customers on the email list aware of new products,
discounts, and other services. My responsibilities include
designing, writing and editing newsletters. I frequently
use a/b testing to gauge interest & engagement levels
when debuting new designs or trying out different
subject lines. Email marketing campaigns have boosted
sales and kept customers engaged and interested in the
company's offerings.
click screen to view. 

View Labs
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Email marketing

https://www.juliadelisi.com/_files/ugd/87e38a_a75cfe121e174d3e983f61ed8d9fabbb.pdf


My Role
I rewrote & redesigned the
content on the website, and
the marketing materials.
This was a rigorous process
that included several rounds
of editing. I utilized SEO to
make the site easily
findable & more relevant.I
collected feedback from
user interviews and internal
stakeholders to ensure
strong results.

Most Compelling 
The most compelling part of
this project was the creation
of a strong brand identity
through written components
and visuals. My main goal
was to ensure whoever
landed on the View Labs
website fully understood the
offerings and the value of
the company. 

Strategy
The strategy behind the
rebrand was to attract more
customers through the
creation of a strong brand
identity. The previous site
was lacking in information
and content, and did not
effectively communicate the
technology and video
services 

12

Complete Rebrand:
View Labs
a video technology company

Result
Upon launching the
rebrand, there was a 98%
increase in visitors to the
site, an increase in demo
requests and an increase in
sales. 
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Before:

After:

Results:

visit viewlabs.com

http://viewlabs.com/


My Role
Produce informational video
content to advertise the
View Labs conferencing
platform and promote
usage. 

Most Compelling 
The casual yet excited tone
of the video is creative and
engaging for the viewer. I
enjoyed the editing and
production process. 

Strategy
The strategy behind the video
creation was to stimulate
interest in the new offerings,
while increasing brand
awareness and to provide
valuable information to
customers. The goal was to
execute a fast paced, cheeky
video campaign that drove
engagement and excitement.
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Video Content:
View Labs
a video technology company

Result
There was a dramatic
increase in the amount of
customers that signed up
for a demo account, and it
attracted new active users
on the platform. The
platform now has several
active users, including major
real estate companies. 
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https://drive.google.com/file/d/1PiK2qkP-hhDJqbgydlk2ihS7XQyUigwr/view?usp=sharing
https://drive.google.com/file/d/1PiK2qkP-hhDJqbgydlk2ihS7XQyUigwr/view?usp=sharing


Canva
Semrush 

Adobe suite
Omit Grammar Checker

Grammarly
Premiere Pro

Constant Contact
Wordpress

TOOLS I  USE
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Thank you!
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Contact: 
delisijulia@gmail.com
773.787.9237
juliadelisi.com


